[ fTeacsa ST ber

= . - ) AT
S @ < R, w0t | k- raes bl
» ‘ , N rld fapspt forca orwq (s

W T 080y-25999b 0, fA9aT: S3v0o, SV < T T

~ - ©) TG S8R
a7~ 8T /#(f/Aq/Fa @ ¢ wha/a3/ 79 20D SlERE ECRle

5S¢ (TCHRE D

R [Aeom R05b-ds FrEwRds Tiorsien @fda 3 ERESR 2@ Tl

ORI FRER AT SRS G S TR (@, ARe Refvean wiedte Reren 20505
femeracda wretien @it ST EIREBE SRR A/ ey Srfs et ¢ s s swie w |
T el wAICA Ffetacs RRvem 70 7 Spfs AfST S0 AR |

Rl
UG T e & e @ i el SR Y R
N\
, : «  |[MKT-511: Marketing Management 2405, 2406 &
21.09.21 | 02:00 PM-5:00 PM | sicsfoe 64 "
SN (4 Credits) 2407
g T-512: Strategi arketing pr pY
18.09.21 | 02:00 PM-5:00 PM | st MK 5'er Strategice Marketing 64 405, 406 &
(4 Credits) 2407
“ CT-513: Advanced Marketing 2405, 2«
05.1021 | 02:00 PM-5:00 PM | e Ml\l_ 513 Ac‘l\ 11}@(1 Marketing 64 403, J:O6 &
Research (4 Credits) 2407
_ p MKT-514: Business Marketing 2405, 2406 &
.10.2 2:00 PM-5: RISHIEN " 04 ik
17.10.21 | 02:00 PM-5:00 PM 8215 (4 Credits) 64 2407
P MKT-515: Environmental 2405, 2406 &
26.10.2 2:00 PM-5:00 P pileding S ey o 64 '
9024 Ll P-5:00 R Marketing (4 Credits) ; 2407
N
(5191 wy
VAR s
Afeeirer ffamyrera

s (EpTeR fefers 7y):

s | fom, faecem 01w wwaw | 3f=ie fafammera (312 e srfzewsacers @) |

3 | e, e Rfvrer (GPeefiss «e emy) |

© | GRS, b ferer, gfie faefvmen |

8 | (BURIA | OFIEf5e & BT o e, qfairer vy |

¢ | TeAfs | AdmE ST, TTTed, 05b-3s Fmed | Neslte fer | afiwie Rufvyem |

v | s (S ¢ 7)) | e fRefRvinen

q | GIRI-BIICETE SCRMTIE 1@ A3, AT Rgfverr (Tt swavicad sy sefed gar) |
b 1 oifasTere, (b g SEfG @i, i fiRvirer (Refwrece staaaes avad &) |
S 1 (5T @re | afsirer faxfawrrere |

Yo | iy WY




